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Crêpes & Co, a medium-sized company with four 
restaurants, has always put employee growth and 
development first. And to pass that knowledge on 
regardless of how long they stay with the com-
pany. UNIQUIZZ designed a learning environment 
that emphasizes a growth culture and involves ev-
eryone. All employees, including the management 
team, compete on a shared leaderboard to show 
their progress. Training became human-centric 
with a mobilized knowledge and training system 
that significantly improved the efficiency of train -
ing, widened employee’s knowledge and helped to 
improve service quality and upselling.

Crêpes & Co

The management and employees of Crêpes & Co 
developed engaging micro learning materials for 
customers service, food services, general knowl-
edge for the hospitality industry, basic French or 
wine-knowledge to set company-wide standards. 
Employees adapted very fast to the new technol-
ogy and within weeks hundreds of questions were 
developed and hundreds of thousands of ques-
tions had been answered. 

The measured knowledge increase between the 
first and the last time a question is played was 
with 48% significant. In all areas, Crêpes & Co 
proved that employees can learn more than 90% 
of what is needed as basic knowledge at the 
workplace within weeks.

Results

“Since 1996, Crêpes & Co 
represents a fantastic mix of 
all the food, cultures, and ‘joie 
de vivre’ (the joy of living) 
the owners have experienced 
during their childhood."



David Perrot
Founder & CEO of PSYDLE.ASIA

underprivileged employees. Training material needs 
to become simple and always available. And it must 
engage all employees and get them to participate. 
Uniquizz gives the ability to simplify content, energize 
training, and apply learning at work.”

We can’t ignore the business outputs that Crêpes 
& Co wanted to realize with the new training. 
In the first weeks of learning design, we figured 
out the business context and realistic drivers for 
learner engagement. When employee satisfaction 
grows, knowledge improves, and finally sales 
increase.

Bite-sized training content engages with learn-
ers and puts the learning into action.
• Know what the employees know and measure it.
• Make training easy to understand, adaptive and 

efficient.
• Engage people with knowledge they need at the 

workplace.
• Learning increased by 48% within 16 weeks.
• More than 100.000 questions played.
• Service quality and sales improved.
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